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EDAICHIKOSHO

HO OUR STAKEHOLDERS
Change of Market Listing to First Section of the Tokyo Stock Exchange

OnDecember 11,2015, the Company changed its market listing to the First Section of
the Tokyo Stock Exchange.

We would like to take this opportunity to express our sincerest appreciation to our shareholders and Db i B
other stakeholders for their support and guidance for making this possible. % £ = ‘Ti % @ﬁ
“Songs and Music,” which bring joy to society and connect people, have always been an integral part of 20154 12A11H
the lives of people. While we feel fortunate to engage in a business deemed necessary by society, we
also have the great responsibility of passing on the music culture to future generations. Our corporate u

philosophy of “more music to society, more service to society” continues to indicate, without being eroded,
the direction in which the Company should move. We will continue to provide products and services
needed by society, focusing on karaoke.

In addition, we are intent on working diligently to use this opportunity to make the Group’s officers
and employees become more aware of their social responsibility as a company and meet the expectations
of our stakeholders and society.

We ask for your further support and encouragement in the future.

History up to listing on the First Section of

Changed market listing to the First
the Tokyo Stock Exchange Sl ook Sk B e

+ Made NIPPON CROWN Co., Ltd. into a subsidiary through increase of
shareholding ratio

« Acquired 100% ownership of Tokuma Japan Communications Co. ,Ltd.
making it a subsidiary

Opens first karaoke room “BIG ECHO" Futamatase
in Fukuoka Prefecture

Participated in multi-channel satellite digital
broadcast service PerfecTV! (currently SKY
PerfecTV!), and started broadcasting business

Commencescommercial karaoke
business as DAICHIKOSHO CO., LTD.

b
A

Stock shares listed with Japan Securities Dealers Association
over-the-counter market (transferred to JASDAQ of Tokyo Stock

Exchange following changes to the system, etc.)



HOP MESSAGE

Continuing to Pursue the Possibilities of

“Songs and Music” —

We will realize further growth through

the creation of new value.

President Saburo Hayashi

Contributing to society through the broadening
karaoke business domain
The Japanese karaoke market has long been supported by the *night-time
market” comprising small clubs and pubs and the “karaoke room market.
However, owing to the economic slump following the Lehman crisis and the
retirement of baby boomers, the night-time market is continuing to shrink.
Meanwhile, the karaoke room market is reaching its maturity and it would be
difficult to expect this market to achieve substantial growth in the future. Amid
such circumstances, the “elder market” is continuing its rapid growth.
The DAIICHIKOSHO Group commenced the provision of the DK ELDER
SYSTEM, comprehensive life function improvement equipment that is effective

"

for maintaining health and preventing care dependence among the elderlyin
2001 by making full use of the benefits of “Songs and Music” and the system
has been delivered to more than 19,000 elderly facilities, etc. throughout Japan
(as of the end of May 2016). With 100,000 or more similar facilities in Japan,
there is still ample room for development. In this market, karacke is not only an
entertainment tool, but is also utilized for fitness and forming local communities,
thus attracting a great deal of attention of local governments. We believe that
capturing this market would support the Company's future growth, as well as
contribution to society through business.

Insatiable desire for new value
Corporate culture that constantly pursues evolution

We feel proud that the DAIICHIKOSHO Group was able to become the industry
leader because we have concentrated on exploring ways to “make karaoke users
have a good time"” since its founding. The DAIICHIKOSHO Group established its
current position by investing a vast amount of management resources in not only
technology related to hardware, but also enhancing the appeal of contents itself,
including sound and video qualities. LIVE DAM STADIUM, the flagship model of
commercial online karaoke DAM, which was introduced in April last year, can be
called the culmination of such efforts. This system is focused on “sound” that
brings overwhelming power and a realistic sensation of live performance in the
stadium, and by using the dual monitor function by means of “video”, we made it
possible to produce a varied scenography.

| believe that a company cannot continue to exist unless it continues to
evolve. As such, we must continue to constantly create new things and new
value without ever being satistied with the status quo. The DAIICHIKOSHO
Group has a deeply rooted corporate culture of pursuing evolution that has been
handed down through many generations. | firmly believe that, going forward,
we can maintain overwhelming superiority by launching new technologies and
products ahead of other companies.

Vitalizing the market itself is another important role of a leading company.
For example, with regard to the night-time market which was described earlier

as a market that continues shrinking, new demand can be created by involving
women, who are expected to play more activeroles in a society where all
citizens are dynamically engaged. By developing an environment that can be
used by women with a peace of mind mainly by providing security, safety and
transparent billing, it is still possible to revitalize the night-time market.

Performance continues to stay strong

Brisk shipments of LIVE DAM STADIUM
With respect to consolidated operating results for the current period (fiscal year ended
March 31,2016), netsales amounted to 141,310 million yen, 6.2% up compared
with the previous fiscal year,and operatingincome came to 19,886 million yen,
4.5% up compared with the previous fiscal year. Inthe mainstay commerdial karaoke
business, shipments of the new model LIVE DAM STADIUM mentioned earlier reached
arecord high, and the number of systems in use in the elder market increased steadily.
Furthermore, inan aim to reinforce the solid eamings base, we focused our efforts on
increasing the weight of system rental shipments. As a result, system rental revenue
and revenue from information provision fees also grew steadily. Both sales andincome
for this business increased due to the success of these efforts.

In the karaoke room and restaurant business, we worked to strengthen
sound systems and video equipment in the room and improve the Party Course,
in addition to continuing to focus on proactively opening new stores. As a result,
we achieved continued increase of sales.

Inthe music software business, despite the somewhat harsh business
environment where fewer people are buying music CDs, some positive signs
were seen, such as stable sales of enka (popular ballads) works by artists such
as Kaori Mizumori and Hiroshi Miyama.

Further bringing out the power of songs and music

Aspiring to remain the company

indispensable to society
I firmly believe that what is indispensable to society will certainly prosper and
a company indispensable to society can certainly survive. Through business
activities centered on karaoke, the DAIICHIKOSHO Group aims to always
continue playing an activerole as acompany indispensable to society by
further bringing out the power of songs and music, and providing such power
to society. To this end, the Group as whole must be sensitive to changes in the
environment, compliance and social contribution.

The DAICHIKOSHO Group is intent on continuing by growing for years
to come as a company trusted by stakeholders through remembering this
fundamental spirit.

We hope that you will look forward to the DAICHIKOSHO Group's
activities. Please accept my sincerest appreciation for your ongoing
support and patronage.



LOSE-UP

Second in a series of collaborations between DAIICHIKOSHO and NTT

Start of demonstration tests for supporting karaoke for

the elderly using communication robot

As a second project of collaborations with NTT which started from
July 2015, demonstration tests to support initiatives for karaoke and
the prevention of care dependence among the elderly mainly at long-
term care facilities were performed by linking the DK ELDER SYSTEM,
the Company’s comprehensive life function improvement equipment,
to the “Communication Robot” that utilizes interaction technology*’,
etc. forwhich research and developmentis being conducted by
the NTT laboratories.

The Company has been increasingly proactive in taking initiatives
for preventing care dependence and maintaining health by making use of
“Songs and Music” and are promoting the use of the DK ELDER SYSTEM at
19,000 or more facilities (as of the end of May 2016) including long-term
care facilities and community centers throughout Japan.

Meanwhile, NTT has produced advanced research and
development results mainly for cloud systems, security and various
sensors, etc. and has engaged in regional medical cooperation
and conducted verification trials and actual introduction of regional
comprehensive carewithaviewto enhancing the efficiency and
improving the quality of disease prevention and medical and long-
term care through the establishment of ICT environment centered on a
common platform for health, medical and long-term care.

Regarding the specifics of the demonstration tests, in the music
fitness sessions using the DK ELDER SYSTEM, the “Communication
Robot” supports the selection of songs that suit the situation of users
through sensor detection and speech dialogue and communicates with the
participants and the staff while providing support that leads to prevention
of care dependence by furtherimproving the music fitness sessions
through combining singing, exercise and quiz. In addition, the robot and
karaoke equipment, monitors, digital cameras and vital sensors, among
other equipment, can be easily linked by means of “R-eny™"*2 for which
research and development is being undertaken by NTT. Therefore, we aim

mes DIGEST

A new type of restaurant, Meat bar
“MEAT HOUSE ROCK,” opens in Akihabara!

MEAT HOUSE ROCK was opened in Akihabara, Tokyo in March as a new
type of restaurant where customers can casually enjoy hearty meat dishes
and a variety of wine. ;

MEAT HOUSE ROCK is a meat bar
where customers can casually enjoy a hearty
platter of meat with high cost performance
aswell asavariety of other meat dishes
and wine. Customers can have lively
conversations with each other while sharing
large slices of meat and drinking wine.

to achieve the capability of showing pictures of scenes of recreation to
each other after enjoying them, and freely adding and revising scenarios
including the content of dialogue and the method of song selection by
the staff according to factors such as the purpose of the session and the
degree of long-term care required by the user.

Based onthe technical issuesthataroseinthe demonstration
tests, wewillpush ahead withresearch and development aimed at
commercialization and will proceed with the study for creating business
with a view to providing new services during FY2016.

*1 Technology that understands human conditions and facial expressions in conjunction with
technologies such as sensing technology and speech recognition, synthesis and dialogue
technology, etc. and communicates information to people by synchronizing the speech and
maovements, etc., of devices such as robats,

*2 A cloud-based device collaboration control technology developed by the NTT Service Evolution
Laboratories. The development of applications and provision of services can be carried out
easily by visually connecting functions made avallable on the cloud and functions included in
the device even without any technical expertise in robots, etc.

Collaboration Room with GENERATIONS opens for a limited-
time at eight of the BIG ECHO locations throughout Japan

GENERATIONS from EXILE TRIBE Room is open for a limited time until
August 31 ateight BIG ECHO locations in Sapporo, Tokyo, Yokohama,
Nagoya, Osakaand Fukuoka. The Collaboration Roomis filled with
captivating GENERATIONS-themed items such as wallpaper featuring
members of the group. The room can be used as a venue of interaction
among fans while they enjoy original videos and messages from members.
BIGECHO aimsto establish
karaoke rooms and provide services
according to the location, customer
range and occasion, and aim for
further attraction of customers.




Friends of the United Nations Sing for Smill Program o sppottoseafeted by theGreat astaan Earhuee

Five years since the Great East Japan Earthquake
Continuing to support regional revitalization efforts

Following the DK ELDER SYSTEM donation ceremony and
the certificate of commendationawardingceremonyheldin
Rikuzentakata City, Iwate Prefecture on March 25, 2016, President
SaburoHayashiofthe Company talked with Rikuzentakata City
Mayor FutoshiToba and Chairman Akihiko Ito of the Rikuzentakata
City Council.

Mayor Toba: To express our appreciation for your support over the years,
we have prepared a certificate of commendation made of pine tree. As far
as | canrecall, this is the first time that the city presents a certificate of
commendation to a corporation.

President Hayashi: Itis an honor to be receiving something so valuable.
|, too, intend to do my part, however small, to convey the present realities
of Rikuzentakata city.

Mayor Toba: Thank you very much. People in the affected areas still need
the encouragement of others in order to stand firm.

Chairman lto: Although the construction of roads and buildings
has made progress amid the progressing reconstruction of
equipment and facilities, the psychological recovery of peopleis
still inadequate. The support you provide has enriched the heart of
citizens and has earned a good reputation for having a significant
effect on facilitating communication.

President Hayashi: When we started dispatching karaoke cars to
temporary housing in January 2012, the chairman of the neighborhood
association said in tears, “People living in temporary housing tend to
hesitate to speak since the area is so quiet that even a drop of water
can be heard. The whole neighborhood s surrounded by silence, and
everyoneislivingquietly. Buttoday a karaoke car hascome to this
temporary housing.” We got courage when we realized that we can give
support in a form that only we can provide.

Mayor Toba: However, in temporary housing, there is a disparity now.
Those who are struggling economically and have no one to depend on are
under the pressure of their own circumstances and feel isolated.
President Hayashi: The problem of the feeling of isolationis also a
problem facing the elderly. We will provide support so that music fitness
sessions using the DK ELDER SYSTEM we donated will be held voluntarily
in each area of the city. In addition, we will support the development of
human resources who are to become “music fitness trainer” so that
healthy elderly people play an active role as regional supporters. | hope
this initiative will lead to regional revitalization.
MayorToba: Thatisthe same approach taken by our city aswe
aim to become a place where the term “Normalization” is no longer
needed. This approach does not seek anything difficult. Its purpose
is to enable people with disabilities and the elderly to live with a role
to play and dignity in society.

| would appreciate it if health support for the elderly, the cultivation
and research of human resources who are to become supporters of local
communities are developed as the Rikuzentakata model. | would like to
ask for your continued assistance in the city's reconstruction process.
President Hayashi: We will do our best to support you.

Paarding ceremony for cerificate of
commendation made of pine free in
recognition of the miracle pine
(Mayor Toba of Rikuzentakata and

President Hayashi)

Karaoke@DAM for Windows 10 service commences

Let’s start “Home Karaoke”!

Karaoke@DAM forWindows 10,an app for Windows 10, was released inApril.
Thisapp allows the user toenjoy “OuchiKaraoke (Home Karaoke)" anytime,
including occasions when friends gather orwhen the user wants to practice
singing alone. All you need to dois download the app ontoa PCwith Windows
10installed. By doing so, the user can enjoy high-quality sound source and video
streaming karaoke of the commercial karaoke systerm DAM.

For only 1,000 yen per month (tax notincluded)®, the user can sing as many
songs as they want from among 120,000 songs that are currently available. Since
nearly 200 songswill be added everyweek thereafter, the user willbe able to
find almost any song they want to sing. The karaoke system can be comfortably
operated bymeans of atouch panel or mouse andalso offersawide range of

“Subscribers to the web version of karaoke@DAM can also use senices provided by this app.

functions such as song search, booking confirmation, cancellation, and guide
vocal. Furthermore, the system is equipped with the SEIMITSU SAITEN (precision
scoring), a scoring game that has become familiar through television programs.
Since a radar chart and an analysis report are displayed for the results, the system
is also surtable for vocal training aimed at improving singing skills.

The app will continue adding various functions for the purpose

of providing an emaronment

in which the user can M[[
casually enjoy high-quality

karaoke service.




EINANCIAL HIGHLIGHTS
S T I T T

Operating results (Millions of yen)

Net sales 128,901 130,587 133,111 141,310
Operating income 18,395 19,139 19,034 19,886
Operating income to net sales (%) 143 14.7 14.3 14.1
Ordinary income 22,280 21,227 21,082 21,127
Net income attributable to owners of parent 12,819 13,084 13,650 12,599
Financial position Millions of yen)

Total assets 159,479 161,587 180,312 179,641
Net assets 100,315 102,268 110,264 112,754
Cash flows (Milliens of yen)

Net cash provided by (used in) operating activities 24,482 27,298 30,264 27,100
Net cash provided by (used in) investing activities (18,553 (15,415) {18,459 (27,434)
Net cash provided by (used in) financing activities (989) (9,458) 3,672 (7,299)
Cash and cash equivalents at the end of period 41,963 44 381 60,007 52,247
Per share data (Yen)

Basic earnings per share 209.06 21968 23513 218.26
Net assets per share 1,662.00 1,736.70 1,879.44 1,933.03
Annual dividend per share 60.00 65.00 100.00 108.00
Major management indicators (%)

Ordinary income to total assets (ROA) 14.8 13.2 123 1.7
Return on equity (ROE) 133 131 130 11.4
Equity ratio 62.2 62.6 60.5 62.0
Payout ratio 28.7 29.6 425 49.5

Net sales (unit: one million yen)

Operating income (unit: one million yen)

Netincome atiributable fo owners of parent it one ifionyes

128001 130587 133111 "i'i o0 1913 10034 12.886 12,810 1i 1i5“ 12,509
201373 201473 253 20193 201473 201543 201373 201473 20153
Overview by Segment
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Commercial Karaoke Karaoke Room and . i .
48,5+ s ‘ 40.2% e e 6.4%  Music Software Business 4.9 Other Business
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@ Bothsalesandincomeincreased @ Althoughsalesincreasedpartlydue @ While music streaming showed @ Inthe BGM broadcast service, we
due to the steady increase in tothe contribution of karaoke rooms signsof slightimprovement, the made effortstoexpand salesof

system rental revenue and revenue
from information provision fees, in
addition to strong mance after
the launchin April 2015 of the new
product LIVE DAM STADIUM which
was well received by the market.

@ Withrespect tothe elder market,
into which we are focusing our
efforts as a growth field, the number
of systems in use steadily increased,
contributingtoan increasein the
number of DAM systems in use.

opened and new karaoke rooms
acquiredinthe previousfiscalyear,
income decreased partly becauseof
bt e atocbon ardenand
increase in
goodwill burden.

® Asfor karaokerooms, we enhanced
sound and wdeos in the rooms,
improvedthe Party Course to capture
number of the “Restaurant Rooms.”

® AMrestaurants, we reinforcad employee
training with the aim of improving
customer satisfaction and service.

business environment remains
harsh as the trend where fewer
people buy music CDs speeds up.

@ Works thatcontributedincluded
works by Sonar Pocket and Kinniku
Shojo-Tai, in addition to mainstay
enka (popular ballads) works by
artists such as Kaori Mizumori and
Hiroshi Miyama, who made his first
appearance inthe “NHK Kouhaku
Uta Gassen (New Year's Eve Song
Festival)".

STAR digio Hikari, a BGM broadcast
service that utilizes fiber optic
lines and the karaoke streaming
services intended for consumers.
In addition, the real estate leasin
and parking businesses shuweﬂ
strong performances.

@ Both salesandincome increased
due to factors such as an increase
mainly in real estate rental revenues
and the effects of cost reduction.




PICK UP!
ARTIST & CONTENTS
Profiles of the
[]F'.JILHII*"""H[} Group's

EORPORATE DATA

[ Rock
BAND-MAID

Arock band with concept fully based on maids, whoclad inmaid uniforms and
refers to its live performance as "serving” its fans, who are referred to as *master”
or “mistress.” The band attracts audiences withits hard-rock sound which isin
sharp contrast to its looks. The music video of “Thrill® posted on Facebook reached
two million views in
two weeks. Since the
band is enthusiastically
received by masters and
mistresses bothinJapan
and overseas, its active
performance aroundthe

world can be expected.

G‘RM NIPPON CROWN Co ,Ltd

Enka (Popular Ballads) / Popular Songs

Kaori Mizumori

Called the *queen of local songs,” Kaori
Mizumori celebrated her 20th anniversary
as a singer last year. With “Echigo Suibara”,
a song about Niigata released in March
thisyear, she released a total of 15 works.
Inaddition, she broke her ownrecord by
ranking in the top tenin the ORICON Qverall
Singles Ranking for 13 consecutive works.
Shewill aim to appear in this year's *"NHK
Kouhaku Uta Gagsen (New Year's Eve Song
Festival)” and be vigorously active throughout
the year mainly by performing in concerts.

TOKUNMA
INPAN
COMMUNMATRENE

Executive Officers {as of June 24, 2016)

Corporate Profile fas of March 31, 2016) Paviont, . .o . SEOEGERNSH - Peewelinted. . MEMSOENS..
Senior Managing Director
Corporatename  DAICHIKOSHO CO., LTD. and Senior Grpornte Oficer "o/ NEMOID  Directorfoutside)  Atsuya Furuta
= Senior Managing Director T K i Director (outsids) Chika Masuda
Established Apru 16,1073 —L__L. . m’ﬂ o — _
Senior Managing Di Co Puditor
- --1235‘]‘ . _;‘;‘m_g:_m;l Hirosh Mitomi '.,":;:“d_} MihteshiTsurwoka
ap m ,m,ﬁn i e .
(T _;‘;mggmm;,nmml-hm lm"’;m""""mm Nobuaki Otstka
umbes o .
] Director and [ Auditor
employees  Group : 3,266 m?gwmn;:m ﬁ'asu.mwm __lmTﬁT;] e I"Iubi.ly'n.hTalmse
Description nl Cormmercial karacke business; karaokaroom and restaurant business; Managing Director and “'d.u M.ral Corporate Auditor h'mun‘u th
main huainnsm mstﬂvmbﬂﬂ&&ﬁ@dhmﬂmimmmm h'mmm.' . Mh} -
- - — = Director and Senisr ﬁm wﬁwm
Consolidated " Domestic sales subsidiaries: 24 cumpanm Corporate Officer
Other domestic subsidiaries: 10 companies - o
Sulsklissan Overseas subsidiaries: 3 companies n.m: uli-::. d ”“TN'" TM‘E’“

Status of the Shares of the Company (as of March 31,2016)

Shareholding Ratio by Category (as of March 31, 2016)

Number of authorized shares ECIID DUCI Gﬂﬂsharas B Wndividual sharehoide Emddmaﬂﬁﬂ% » . -
nancial nstruments e5% operators U.42%
Ilumherufuutatnndmgsharus 5?634209$hams W Busi s and other corporations 9.88%
llumher ufsharuhnldm 12 EEG | | |l
|
: Forei ies and indrviduals 30.85% 5] jal institutions 20.56%

Major shareholders (s of March 31, 2016) reian companies y - Fiaad
Name of shareholder M‘gﬂ 5"“"'““1&,'? ratio Il Shareholder Special Benefits

N T o Shareholders recorded in the final shareholder registry on March 31, 2016 as holding 100 or
bk 626 108 mere shares will be grarfid special benefit coupons according o the rumber of shares hed.
—— 6,119 106 gy T —
snammmhumm 4383 18 Number of shares held benefits coupon 7| Exchange with CD(s) ™ |
Hoshi Create Co, Lid. 2,440 4.3 100 to 999 shares 500-yén coupon 1CD
rrmsmmmd — 22“ 39 e

Hm i ) 1,000 shares or more 500-von coupon 2 CDs

Shamhddmg ratio is calculated by dedu.mlng 3, D?Dtmasury shares.

(1) Tha coupons can ba usiad af busingssés operated by the Company including BIG ECHO, RAKLITD, UNEKD-KO-E,

EISTRO-¥A arl ot restaurants,
2} G0 lbums ars granfid in ischangs b total B velus of coupors held

On or after June 27, 2016
CEUTET LT A July 1, 2016 to December 31, 2016

Informatmn fnr Sha reholders
e Frunﬁp'nlmea:ﬂwearln me m_ meTCRr——— mum
Oty Geeral Meetingof Serchobes June of each year b uncsiacn
* Orinary General Meetngof Shareholders: March 31 Wﬂh";“,fﬂmmm s UF Tustand Barkig Coporain
Record date for above Other occasions: Other record date separately determined as
e — YU SRR ”““‘“'—”Twwmm&m
Record date of sharshokders to Year-end dividend: March 31 Contactof above Corporate Agency Division
receive dividends from I.I']II'I.I hmm Sﬁﬁmw [postal adkdress and telephone number) 7-10-11 W.KDTDMTW13?H'H
Mumberof shares constutingcrsut 100 shares Telephone: 0120-232-711 fol-roein Jagan ork)

DAIICHIKOSHO

Location: 5-5-26 Kitashinagawa, Shinagawa-ku, Tokyo 141-8701, Japan
Telephone: +81-3-3280-2151 (switchboard)



